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With over 15 years of experience across enterprise eCommerce, consumer brands,
professional services, and digital marketing, my career sits at the intersection of brand 
strategy, user experience, and performance-driven design.

From leading rebrands during acquisitions to building high-converting web experiences, 
scalable design systems, and multi-channel campaigns, my work consistently balances 
creative excellence with measurable business impact. I’ve partnered closely with
executives, marketers, developers, and sales teams to transform ideas into cohesive visual 
ecosystems—across web, print, motion, and product.

This workbook highlights a curated selection of that work, organized by discipline and 
channel.
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Landing Pages & Home Pages
H o m e p a g e  D e s i g n

Homepage and landing page design sit at the intersection of brand, UX, and
conversion strategy.

Across multiple companies and industries, I’ve designed high-traffic homepage
experiences that balance storytelling, usability, and business objectives.
My approach focuses on clear hierarchy, intuitive navigation, and flexible modular 
systems—allowing pages to evolve with campaigns, seasonal messaging, and
merchandising needs. Each layout is designed to guide users naturally, highlight priority 
content, and support engagement across devices.

These experiences are built with performance in mind, aligning creative decisions with 
user behavior, accessibility standards, and measurable outcomes.



Product UI / UX (PDPs)
P r o d u c t  D e t a i l  P a g e  D e s i g n

Product pages are critical conversion touchpoints.
I designed PDP experiences that clearly communicate value, reduce friction, and support 
informed purchasing decisions. This included layout strategy, visual storytelling,
iconography, and modular components that scale across thousands of SKUs.

Each PDP was designed with user behavior, accessibility, and performance metrics in 
mind—bridging brand trust with conversion optimization.



Branding
Branding is more than visuals—it’s consistency, clarity, and trust.
Across enterprise and freelance work, I’ve led brand refreshes and full rebrands,
developing logos, color systems, typography, and brand guidelines that scale across 
digital and print.

Whether modernizing an established brand or launching something new, my focus is 
always on creating systems that teams can actually use—and audiences
instantly recognize.



Social Media Design
Social media demands speed, clarity, and scroll-stopping design.
I’ve created static and animated assets for organic and paid social across multiple plat-
forms, aligning creative with campaign goals and platform best practices.

Each asset is designed to be on-brand, message-forward, and adaptable—supporting 
ongoing content calendars without sacrificing quality.



Paid & Affiliate Marketing
Affiliate and paid marketing design requires precision and performance awareness.
I designed creative assets and landing experiences tailored specifically for affiliate
partners and paid traffic sources—ensuring message alignment, visual consistency, and 
conversion continuity from ad to landing page.

This work often served as the bridge between external partners and internal
brand standards.



Motion Graphics
Motion adds dimension, clarity, and engagement.
I developed motion graphics for emails, social media, ads, and digital campaigns—using 
animation to highlight key messages without overwhelming the user.

From subtle micro-animations to campaign-driven motion assets, my work enhances 
storytelling while remaining purposeful and brand-aligned.



Ebook Design
Ebooks and long-form content require structure and readability.
I designed ebooks that balance visual interest with clarity—using typography, layout 
systems, and visual pacing to guide readers through complex information.

Each piece was built to support both lead generation and brand authority.



Print Design
Print remains a powerful brand touchpoint when done well.
My print work spans catalogs, brochures, sell sheets, signage, and marketing
collateral—often produced at scale and in collaboration with vendors.

Every piece is designed with production, cost efficiency, and brand integrity in mind.



Multi-Channel Campaigns
Strong campaigns feel cohesive across every touchpoint.
I’ve designed integrated campaigns spanning web, email, paid media, social, print, and 
motion—ensuring consistent messaging and visual continuity across channels.

This approach strengthens brand recognition while improving overall
campaign performance.



Category Pages &
Experience Pages
Category and experience pages are where content strategy meets UX.
I designed category and curated experience pages that help users explore products 
intuitively while supporting merchandising goals.

These pages balance discovery, storytelling, and conversion—often serving as
high-impact entry points for paid and organic traffic.



Product Packaging
Packaging is brand storytelling in physical form.

I’ve designed product packaging systems that translate brand identity into tangible, 
shelf-ready assets—considering materials, production constraints, and consumer
perception.

This includes labels, layouts, and scalable packaging frameworks for
growing product lines.



Amazon A+ Image Stacks
Amazon A+ content requires clarity, hierarchy, and compliance.
I designed A+ image stacks that combine lifestyle imagery, product education,
iconography, and feature callouts—optimized for Amazon’s ecosystem and shopper 
behavior.

The goal is simple: increase confidence, reduce questions, and drive conversion.



Email Design
Email design is a balance of speed, clarity, and engagement.
I designed static and animated emails for promotional, lifecycle, and campaign-based 
messaging—ensuring strong hierarchy, scannability, and brand consistency.

Each email is designed to perform across devices and inbox environments.



Illustration
Illustration adds personality and distinction.
I’ve created custom illustrations and icon systems to support branding, web experiences, 
and marketing campaigns—adding visual interest while maintaining brand cohesion.

Illustration is always used strategically—to clarify ideas, humanize brands, and elevate 
design systems.


